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The sixth edition of retains the most powerful existing
cases and articles, while adding new material on emerging issues to keep courses fresh
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Half of the case studies and readings are new to this edition.

All cases include comprehensive teaching notes, and many have optional video
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field, while also reflecting current best practice and managerial relevance.
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transnational management, while retaining a strong integral conceptual framework.

For easier navigation, each chapter includes two box inserts: one summarizing the
main themes of the chapters, and another describing how the readings link to the
chapter content.
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